Evaluation - Mason Court, Hindhurst & Kings Drive

Appendix 2

) eighting idder idder idder idder idder idder
Qualit Weighti Bidder 1 Bidder 2 Bidder 3 Bidder 4 Bidder 5 Bidder 6
y 5 Score|Result | Score|Result |Score|Result | Score [ Result | Score | Result | Score | Result
1 [Project Delivery & Programme 30% 3 |18.00%] 4 |24.00%| 3 [18.00%| 3 |18.00%] 3 |18.00%| 2 [12.00%
2 |Design Development 25% 2 110.00%|] 4 [20.00%] 3 [15.00%| 2 ]10.00%] 4 [20.00%| 4 [20.00%
3 |Project Resources 20% 2 8.00% 4 |16.00%] 2 8.00% 2 8.00% 4 116.00%| 2 8.00%
4 |Traffic Management 15% 3 9.00% 4 [12.00%] 2 6.00% 2 6.00% 4 112.00%| 2 6.00%
5 [Community Engagement 10% 2 4.00% 4 8.00% 3 6.00% 2 4.00% 4 8.00% 4 8.00%
Total out of 100% 100% 49.00% 80.00% 53.00% 46.00% 74.00% 54.00%
Total out of 35% 35% 17.15% 28.00% 18.55% 16.10% 25.90% 18.90%
Social Value Weighting Bidder 1 Bidder 2 Bidder 3 Bidder 4 Bidder 5 Bidder 6
5 Score|Result | Score|Result |Score|Result | Score [ Result | Score | Result | Score | Result
6.1 |Strong Foundations 2% 3 1.20% 4 1.60% 1 0.40% 4 1.60% 3 1.20% 1 0.40%
6.2 |Every Opportunity to Succeed 3% 3 1.80% 3 1.80% 1 0.60% 3 1.80% 4 2.40% 1 0.60%
6.3 g;‘;‘griS‘fji't'tf;?ra‘lal"eryone’ an 3% 2 |120%| 3 |180%| 1 |060%| 3 |180%| 2 |120%m| 1 |0.60%
6.4 |A cleaner, more considerate Brent 1% 3 0.60% 2 0.40% 1 0.20% 2 0.40% 2 0.40% 1 0.20%
6.5 ?ei%rr%”%ggpr;e;(‘j’vﬁeﬁ?];" feelsafe, | 1o, 2 |040%| 2 |040%| 1 |020%| o |000%w| 1 |020%| 1 |020%
Total r 10% 5.20% 6.00% 2.00% 5.60% 5.40% 2.00%
Commercial Weighting Bidder 1 Bidder 2 Bidder 3 Bidder 4 Bidder 5 Bidder 6
8 |Costs submission 55% £3,823,350 £5,251,132 £4,788,237 £5,303,651 £5,090,305 £3,846,631
Total 55% 55.00% 40.05% 43.92% 39.65% 41.31% 54.67%




Summary Weighting Bidder 1 Bidder 2 Bidder 3 Bidder 4 Bidder 5 Bidder 6
Quality 35% 17.15% 28.00% 18.55% 16.10% 25.90% 18.90%
Social Value 10% 5.20% 6.00% 2.00% 5.60% 5.40% 2.00%
Commercial 55% 55.00% 40.05% 43.92% 39.65% 41.31% 54.67%
Total 100% 77.35% 74.05% 64.47% 61.35% 72.61% 75.57%
Ranking 1 3 5 6 4 2
Summary Weighting Bidder 1 Bidder 2 Bidder 3 Bidder 4 Bidder 5 Bidder 6
Quality 35% 17.15% 28.00% 18.55% 16.10% 25.90% 21.00%
Social Value 10% 5.20% 6.00% 2.00% 5.60% 5.40% 2.00%
Commercial 55% 55.00% 37.41% 41.02% 37.04% 38.59% 51.07%
Total 100% 77.35% 71.41% 61.57% 58.74% 69.89% 74.07%
Ranking 1 3 5 6 4 2




